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76TH ANNUAL AAAE CONFERENCE AND EXPOSITION



At the 76th Annual AAAE Conference and Exposition, to be
held June 21-24, 2004, in Las Vegas, Nevada, you’ll meet more
than 1,500 aviation professionals from around the U.S. and the
world. Freedom—what you want (networking with airport
executives) when you want it (at AAAE’s Annual Conference
and Exposition—the largest show of its kind!). Take a gamble on
this show, and bring your company winning business!

How do we draw in your buyers?
We will market this conference to thousands of
your prospects through various mediums —
advertisements, direct mailings, faxes, e-mails and
a dedicated website with annual conference
details. It’s like insurance that your buyers will
attend the show! 

Why gamble on the 76th Annual AAAE Conference
and Exposition?
1 A full house of airport executives will be in 

attendance.
2 You can bet that representatives from airports of

all sizes and from all geographic regions will be
represented both from the U.S and from around
the world.

3 Odds of winning are great! It’s the most effective
and cost effective way to directly influence the
decision-making individuals you want to reach –
airport executives!

4 Flush out your competitors and see what they’re
doing, because they will be there!

5 And most importantly, even if Lady Luck isn’t with
you, YOUR CUSTOMERS WILL BE! 

Let Freedom Fly

It’s in the cards!

A full house of
airport executives

A royal flush of
exhibitors



We provide top-notch business and training ses-
sions as well as many networking opportunities at
our show. You are invited to attend all sessions
and sit next to your buyers, so that together you
will learn about the current industry trends and
happenings that affect both you and your clients.

AAAE’s Annual Conference and Exposition consis-
tently attracts the best and brightest airport pro-
fessionals year after year, a mix of executives who
approve, specify and recommend purchases. This
audience is made up of your buyers. The atten-
dees at this conference are responsible for the
overwhelming majority of purchases made by 
airport industry officials.

Each year our attendees ask for more equipment,
more products and services, more choices. So give
them what they want—the freedom to choose
from all that you have to offer! In return, we will
provide you a forum to meet with your current
and potential clients.

• Publicity in the AAAE Annual Conference
Program Guide

• Publicity in Airport Magazine’s 2004 AAAE
Annual Conference Buyers Guide

• Publicity in AAAE’s 2004 Buyers Guide CD-ROM

• Exposure on AAAE’s home page on the 
World Wide Web

• Recognition on aviationNews.net

• Complimentary mailing labels of pre-registered
attendees for pre-show promotions (upon
request)

Sales Will Soar

You’ll get each of the following (and more!)
FREE with your booth:Events in the

2004 exhibit 
hall include: 

Welcome 
reception

Two breakfasts

Two lunches 

Prize drawings



When annual conference surveys asked attendees what they
wanted to see more of in the exhibit hall from last year’s
annual conference, they expressed an overwhelming interest
in seeing more actual equipment displayed and more servic-
es represented. Here are just some of the things they speci-
fied:

• Architects, planners and engineers

• Airport seating

• Security products and services

• Covered walkways for small aircraft

• Wireless technology products and services 

• Training services 

• Vehicles and equipment

• Security products and services 

• Airfield lighting and navigational aid products

• Airport signage

• Environmental products, services and consulting 

• More deicing products and services (including agents)

• Aircraft loading bridges 

Who will be sitting in:
Approximately 87 percent of our attendees have the authority
to buy, recommend or specify products and services! And
remember — this is the chance for attendees to view the
products and learn about the services they’ll need through-
out the year. And they do just that, stopping by an average of
95 percent of the booths! 

Exhibitor Personnel Registration
As in years past, exhibitors are entitled to three complimen-
tary EXHIBITOR badges per 10-foot by 10-foot space occu-
pied. Your EXHIBITOR badge entitles you to attend any func-
tion in the exhibit hall and allows you to enter the exhibit
hall outside show hours. Your exhibitor registration also
allows you to attend any business sessions, breakfasts and
lunches in the exhibit hall and the Monday night social
event. Exhibit Personnel Registration Forms will be sent in
the Exhibit Confirmation Packets to register booth person-
nel. Confirmations will be sent after payment and placement
on the exhibit floor has been processed.  

To Reserve Your Booth Space
Space is not assigned until the contract and payment are
received by AAAE. Space cannot be reserved by telephone.
However, you may check on space availability at any time by
calling Susan Lausch, staff vice president, sales and market-
ing, at 703/824/0500, Ext. 128, Greg Mihelic, manager, sales
and marketing, Ext. 136, or Loan Fierst, sales and marketing
associate, Ext. 180.

Complete the enclosed application to reserve your booth
space. Payment in accordance with the rules and regulations
is required with submission of this application. All fees are to
be paid in U.S. currency. To qualify for the reduced
Corporate Member rate, all membership dues must be paid
in full at the time we receive your contract. If your first
choice of booth space is not available, we will go the second
choice and so on. If none of your choices is available, a
booth will be selected that is closest to the location of your
first choice. A signed copy of the contract noting your space
assignment will be returned to you.

**Note**
Please carefully read the exhibit rules and regulations that are part
of the application for space, especially the cancellation details. It is
important that your representatives at the show be aware of these
terms and conditions, as well as the general information that
affects the operation of the exposition.

More! More! More!

Costs
A standard booth is 10 feet by 10 feet. 

AAAE Corporate Members 
• $3,500 if paid in full by October 1, 2003*
• $3,800 if paid after October 1, 2003*

Non-members
• $4,600 if paid in full by October 1, 2003*
• $5,300 if paid after October 1, 2003*

** Additional charge of $200 for corner space

Multiple booth discounts are also available;
call AAAE for more details.



Location
Conference, Exhibition and Host Hotel
Las Vegas Convention Center
3150 Paradise Road
Las Vegas, NV 89109
P: (702) 892-0711
F: (702) 892-2824

Las Vegas Hilton
3000 Paradise Road
Las Vegas, NV 89109
1-888-732-7117

Las Vegas Convention Center
Hall N4



Additional Benefits
Airport Magazine
The May/June 2004 issue of Airport Magazine will incorpo-
rate AAAE’s Annual Conference Buyers Guide. This guide
consists of a comprehensive listing by product or service of
only those companies that are exhibitors, advertisers or
sponsors. 

In addition to listing the company name, address, telephone
and fax numbers and individual to contact, the Buyers Guide
also will provide delegates with your booth number. Similar
information will be found on the AAAE website. Each com-
pany receives one free listing and has the option to take
additional listings at a cost of $95 each.

In addition to the Buyers Guide in Airport Magazine, a Buyers
Guide CD-ROM will be handed out to all attendees. This CD
will include the same contact information as in the magazine
but also provides 25-word company descriptions and compa-
ny logos for those companies providing this material.

This special issue, in addition to being given to more than
2,500 attendees at the conference in Las Vegas, will be read
by more than 23,000 domestic and international airport
executives. Nowhere else will you be able to gain this much
exposure from your participation in an exposition.

Hit the Airwaves with AETV
As an exhibitor at AAAE's 76th Annual Conference and
Exposition, your company has the ability to stay connected
to the attendees through our closed circuit exhibit hall tele-
vision system unofficially known as “AETV.” AETV is always
“on the air” during exhibit hall hours, ready to promote your
product or service through live or taped interviews and/or
demonstrations, or by making your company's pre-made
video a part of our daily programming line-up. And, upon
request, AAAE will provide a video copy of your broadcast-
quality production at no additional charge.

Need a customized training or marketing video?
The Airport News and Training Network (ANTN) is the easi-
est and most reasonably priced solution! ANTN, AAAE’s
satellite training network, is
staffed by experienced crews
and editors who film on airport Airport News and Training Network

™

Important Dates/Times
Sunday, June 21
Exhibit Set-up • 8 a.m.- 5 p.m. 

Monday, June 22
Exhibit Set-up • 8-10 a.m.
Exhibitor Meeting • 9:30-10 a.m.
Exhibit Hall Open • Noon-3:30 p.m. and 5-7 p.m.

Tuesday, June 23
Exhibit Hall Open • 7:30 a.m.-noon and 1:30-3:30 p.m.

Wednesday, June 24
Exhibit Hall Open • 8 a.m.-1 p.m. 
Exhibit Move-out • 1-5 p.m.

Show Decorator/Service Kits
Exhibitor Service Kits will be mailed to you from Freeman
Company, our show decorator. All information pertaining to
shipping, electricity, phone lines and ordering materials (car-
pet, chairs, tables, etc.) will be included in the Exhibitor
Service Kits. Kits will only be mailed after contract and pay-
ment has been processed by AAAE. 



Corporate Membership Benefits
Internet Access/Exposure
• You will have access to the entire AAAE website and its

many resources at http://www.airportnet.org

• You will be listed in the corporate member section of the
site, allowing both members and non-members to search
for your information by company name or your
product/service category. We also link to your personal 
e-mail, company home page and company description, if
we are provided one.

• You can advertise on our website at discounted member
rates. And, depending on your level participation, you
could receive a free banner ad. AAAE’s home page aver-
ages more than 5,000 hits per day.

Membership Information/Surveys/Resources
• Membership Directory—a directory of the entire AAAE

membership. Your company will be listed in the “Yellow
Pages” of the directory, under the product or service that
best represents your company.

• Construction and Purchasing Survey—a yearly survey of air-
port construction and purchasing plans broken down by
project and cost. Available online only.

• Airport Management Information Library—located at the
AAAE offices, it contains surveys, leases and other written
material. Many documents are now available on our website.

• AAAE Executive Manual—contains information on airport
rates and charges, FAA rules and regulations, salary infor-
mation and more.

Networking Opportunities
• AAAE holds more than 70 meetings and conferences a year

on a wide range of airport topics. Attend a meeting, learn
new information and meet new clients!

• Corporate members receive discounts on exhibit and dele-
gate registration at all AAAE conferences and trade shows.

Publications and Electronic Media
Airport Magazine—a subscription to this award-winning, bi-
monthly publication, which is read by more than 23,000
industry professionals, is included in your membership. You
also receive special discounts on advertising in the magazine.

Airport Report—this twice-monthly newsletter includes
industry news and positions open, as well as the largest list-
ing of airport business opportunities anywhere.

aviationNews.net— AAAE’s new news site that features all
the great news and video produced by the AAAE communi-
cations team. 

Corporate Member Logo, Card and Pin
• The AAAE logo can be used on all of your promotional

materials and products.

• The membership card is your ticket to many programs and
services that AAAE has to offer.

• Wearing your membership pin shows airport executives
your commitment to the industry.

One-Rate Plan
If your company currently does or plans on doing multiple
marketing or advertising projects with AAAE throughout the
year, the One-Rate Plan could be for you. We can create a
marketing package using any combination of booth space at
any of our trade shows, advertisements in both Airport
Magazine and ANTN Digicast, exposure on AAAE’s home
page and speaking opportunities at U.S. and international
meetings. These packages can be tailored to each individual
company’s marketing needs, encompassing an entire year of
marketing at a single discounted cost. So call today to find
out how you can do your one-stop marketing and reach your
target sales goals!

all the time. They know the jargon, and they know what you
want because they've done it many times before. That makes
it easier for you, whether you want us to write the script or
whether you already have a script and just want us to shoot
and edit the video. Since we are not a production house, our
costs are reasonable. We recently bid on a customized video
for an airport, and our estimated cost was half of what the
other bids were. For more information, please contact Jim
Martin at (703) 824-0500, Ext. 166.

Education
The AAAE exposition is complemented by a full educational
program. The business sessions probe a broad spectrum of
major ideas and issues that will reshape the future. Industry
leaders with first-hand knowledge in specific fields will be
participating as speakers and panelists in all conference busi-
ness sessions.



Benefits of Exhibiting
• More than 16 hours dedicated to exhibit visitation

• Exposure in the AAAE Buyers Guide in Airport Magazine
and Buyers Guide CD-ROM and the conference program

• Recognition on aviationNews.net

• One-year exposure on the AAAE conference website

• Complimentary mailing labels of pre-registered attendees
for pre-show promotions (upon request)

• Official conference logo to be used on all your pre-show
mailings

• Post-conference delegates roster so you can follow up on
sales leads

• Listings in the conference program, alphabetically by com-
pany name with booth number and a cross-referenced list-
ing of booth numbers by product category

• Three exhibitor registrations provided for each 10-foot by
10-foot booth purchased (Additional exhibitor registra-
tions are available for a fee.) 

• Online version of AAAE’s Construction and Purchasing
Plans Survey, which includes airport plans for the 2003-
2004 year

• Flameproof back (8 feet high) and side (3 feet high) drapes 

• 24-hour security from set-up to tear-down

• One complimentary booth identification sign 

• Three guest passes for one-time entry into the exhibit hall
for clients not attending the conference

Corporate Members Will Also Receive:
• Three complimentary tickets for the Corporate

Appreciation Luncheon

• A special Corporate Member booth identification sign

If you have any questions, contact:Susan Lausch, Staff Vice President, Sales and MarketingPhone 703/824/0500, Ext. 128Fax 703/578/4952
E-mail susan.lausch@airportnet.org

Greg Mihelic, Manager, Sales and MarketingPhone 703/824/0500, Ext. 136Fax 703/578/4952
E-mail greg.mihelic@airportnet.org

Loan Fierst, Associate, Sales and MarketingPhone 703/824/0500, Ext. 180Fax 703/578/4952
E-mail loan.fierst@airportnet.org 

American Association of Airport Executives601 Madison Street, Suite 400
Alexandria, VA 22314


